[bookmark: _GoBack][image: ][image: ][image: ]MWR Customer Satisfaction Survey

Outreach Toolkit for Public Affairs

Social Media Tactics
You can use the following sample Facebook, Twitter and Instagram posts to raise awareness for the 2016 Morale, Welfare and Recreation Customer Satisfaction Survey and drive your target audiences to specific resources.
Key Hashtags: #Milfam #Military #MilSpouse [#Military Branches]

	FACEBOOK POST
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	IMAGE

	Awareness Post

	Copy: [Sailor, Soldier, Marine, Airman], you could be selected via email to participate in the DoD Morale, Welfare and Recreation Customer Satisfaction Survey. Watch your email inbox for your invitation. 
 
	You could be asked via email to participate in the MWR survey. Watch your inbox. #MilFam [#branch of service, e.g., #Army, #Navy #Marines, #AirForce]
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	Awareness Post

	Copy: Were you selected for the DoD Morale, Welfare and Recreation Customer Satisfaction Survey? If you received notification via email, please provide input on group fitness activities, your library and other MWR programs. 
 
	If you got an MWR survey via email, please take time to fill it out. [#branch of service, e.g., #Army, #Navy #Marines, #AirForce] 
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	Awareness Post

	Copy: [Sailor, Soldier, Marine, Airman], you may be selected to participate in the DoD MWR survey. Your feedback could impact your installation library and other programming.

	Your opinion matters – fill out the MWR survey if it shows up in your inbox. [#branch of service, e.g., #Army, #Navy #Marines, #AirForce]
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	Awareness Post 

	Copy:  If you’re selected to take DoD’s MWR survey, this is your chance to shape the future of your favorite MWR programs. Watch your email inbox for your invitation. 
	Take the MWR survey to shape the future of your favorite programs. Check your email inbox. #Military 
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	Awareness Post 

	Copy: Keep an eye on your inbox for the MWR survey. This is your chance to give feedback on your favorite MWR programs. 


	Take the MWR survey if it lands in your inbox & give feedback on your favorite programs. #Military
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	Awareness Post

	MWR wants to hear from you and your spouse. If you’re selected, take the survey and help make the programs you love even better.  


	MWR wants to hear from you and your #MilSpouse. If you’re selected, take the survey and help make the programs you love even better.  
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	Awareness Post
	
	

	DoD MWR wants to hear from you and your spouse about your MWR experiences. Keep an eye on your inbox for a survey invitation.  

	DoD MWR wants to hear from you and your #MilSpouse about your MWR experiences. Keep an eye on your inbox for a survey invitation. 
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	Link Post 
http://www.militaryonesource.mil/on-and-off-base-living/recreation-and-travel?content_id=288941

	Copy: Spouses: Ask your service member if they received an invitation to take the MWR survey. 

Link Title: DoD MWR Survey  
Description: Your feedback is important. 
	#MilSpouses: Ask your service member if they received an invitation to take the MWR survey. Learn more: [link].
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	Link Post 
[2016 Fact Sheet – URL tbd]

	Copy: Don’t miss your chance to take DoD’s MWR survey. If selected, it will arrive via email. Learn more about the survey here: [link to the factsheet, FAQs, or flyer]. 

Link Title: MWR Survey 
Description: Your feedback is important.   

	#MilFam, don’t miss your chance to take the online MWR survey via email. Learn more: [link to the factsheet, FAQs, or flyer]. 
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	Link Post
[2016 Fact Sheet – URL tbd]

	Copy:  
Watch for DoD’s Morale, Welfare and Recreation Customer Satisfaction Survey in your inbox. Be sure to give us your take on important topics: [link to factsheet].

Link Title: MWR Survey  
Description: Help improve MWR programs.

	#Milfam watch for this year’s MWR survey in your inbox. Learn how your feedback can improve MWR programs: [link to factsheet].
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