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Grab and Go Marketing 
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	2016 Air Force Arts Contest 
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	Contest:  Nov 1-30, 2016

	If there are questions, please have your POCs submit them via "myPers"' at
https://mypers.af.mil/app/categories/p/8%2C11/c/1515 Resources for FSS, Services, to SVI-Community.
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	This document provides a quick overview of requirements and marketing tactics used to promote the program.  
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Print quality marketing collateral.  

	Web advertising
	

	

	Digital (lower resolution) graphics that can be used on website and social media   

	Social Media Posts 
	

	Suggested social media posts ready to customize and use! 

	Collateral Materials
	

	Overview of program and example of marketing materials
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2016 AIR FORCE ART CONTEST GUIDE

OVERVIEW

The Air Force Services Activity (AFSVA) presents the 2016 Air Force (AF) Art Contest. This contest is
designed to feature, highlight, and celebrate are created by Air Force members and their families. Artists
will submit a photograph of their two-dimensional (2D) painting or drawing on any subject. The art is
accepted in oil, watercolor, acrylic, pastel, mixed media, gouache, egg tempera, pen and ink; drawing
media such as graphite, charcoal, colored pencils, scratch board, markers, and metal point. Artists may
enter up to three images of artwork.

The submission period is Nov 1-30, 2016. The two categories are: Adult and Youth. The adult category
has 2 divisions: Novice and Accomplished Adults. Adults must be 18 years or older. The youth category
has three age divisions: teens 13-17 years, pre-teens 9-12 years, and children 6-8 years.

Exclusions: For this contest digital art, photography, or three-dimensional art such as sculpture, clay art,
pottery etc., will not be accepted for this competition.

The Official AF Art Contest will be judged by a panel of art experts. Judges will select 1% through 3™
place for each category.

PURPOSE

To provide Air Force artists a platform for self-expression through an online contest.

ROLES & RESPONSIBILITIES

1. AFSVA
a. Provide rules and timelines, see timeline below.
b. Distribute centralized promotional materials to installations.
c. Complete final review of images and posts on the website.
d. Select experts to judge the contest.
e. Maintain centralized website.
f. Post collateral marketing materials on USAF Services, Download Central

https://www.usafservices.com/managers/marketing/downloadcentral.aspx
Verify winners as authorized Morale, Welfare, and Recreation (MWR) patrons.

0a

h. Announce winners on the website, contact winners and installations Point of Contact (POC), see
timeline below.

i. Purchase and send prizes to the Force Support Squadron (FSS) POCs after winners are confirmed
as authorized MWR patrons.

j.  Provide After-Action Report (AAR) for managers or designees to complete at the conclusion of
the contest.

k. Review AAR feedback from installations after conclusion of the contest.
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Consolidate, analyze, and provide feedback to the installations.

m. Use customer and POC feedback to improve and/or enhance program.

2. INSTALLATION ART CONTEST POC (ARTS & CRAFTS MANAGER OR DESIGNEE):

a.

Installation Arts & Crafts managers or designee will promote the online AF Art Contest through
publicity, social media channels and by offering local art classes, programs and events.

Provide POC contact information to SVI prior to the start of the contest.

Create local art programs or events to support the contest to build awareness and enhance
participation. The programs should be held throughout the year with an end goal of building an
art community.

Collaborate with Marketing following the timeline guidance.

Complete and present certificates and prizes to winners. Attach photo of presentation
ceremony to the AAR, no later than Jan 30, 2017.

Submit an AAR on the AF Art Contest and programs leading up to the contest on the Services
Portal, no later than Jan 30, 2017.

3. INSTALLATION MARKETING MANAGERS

a. Collaborate with AF Art Contest POC and Public Affairs to ensure advertising, marketing, and
sponsorship efforts are conducted for the AF Art Contest and associated programs.

b. If applicable, all advertisements must include the commercial sponsor’s logos, along with the
appropriate disclaimer.

c. Ensure participants understand they must upload photos of their art directly onto
MyAirForceLife.com/arts Nov 1-30, 2016.
Publicize the AF Art Contest, local programs, and events.

e. Ensure promotional materials are placed in high traffic areas.

f. Include AF Art Contest updates in briefings to newcomers and leadership.

ELIGIBILITY

Authorized patrons of Air Force MWR programs (IAW AFI 34-101, Air Force Morale, Welfare, and
Recreation (MWR) Programs and use Eligibility) are eligible to participate in AFSVA promotions and

contests (see “Rules” for complete list).

CATEGORIES

1. ADULT:

a.

Novice: Individuals whose art skills were not obtained through formal education leading to a
college credit or a college degree.

Accomplished: Individuals who obtained skills and knowledge through formal courses leading
to a credit in college or art school or received awards in other competitions.
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2. YOUTH:

Art must be accomplished by the youth that falls in one of the age categories below.

a.

Teen: Ages 13-17

b. Pre-Teen: Youth Ages 9-12

c. Children: Ages 6-8
JUDGING

a. Three art experts will be selected for all levels of judging at the AFSVA. Official contest judges
will select winning entries. Judges’ decisions on all entries are final.

b. Judges will evaluate and assign a score to each entrant’s art based on impact, creativity, and
technical.

c. AFSVA will resolve tie breakers through further review and collaboration.

PRIZES
1. OFFICIAL AF ART CONTEST WINNERS

a. Winners will be verified as authorized MWR patrons. PRIZES WILL BE AWARDED TO THE TOP
THREE (3) WINNERS in each category.

b. The First place winner in each category will receive a $300 Amazon Gift Card. The Second place
winner in each category will receive a $200 Amazon Gift Card and the Third place winner in each
category will receive a $100 Amazon Gift Card.

c. No entrant can win more than one prize.

2. FULFILLMENT AND REIMBURSEMENT

AFSVA will issue the Amazon Gift Cards to the installations POCs who won the AF contest and in turn will

present to winners.

PROGRAM IDEAS

Installation Arts & Crafts managers or designee are encouraged to promote the online AF Art Contest by

offering local “how-to” art and/or provide a venue to showcase local talent year-round. Below are some

ideas to consider:

Host a “live” art exhibit. Offer food and beverages.

Partner with one or more FSS activity to host events at one or multiple facilities. Relate the art
exhibit with an activity, i.e.; outdoor recreation (ODR) displays adventure art; fitness
center/bowling highlight leisure/sports art, etc. Also, partner with high traffic locations within
FSS and the commissary, and the Exchange. Hosting events in other facilities will expand or
create awareness about the contest and encourage people to participate.

Work closely with the marketing office to cross market.
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Offer incentives, prizes etc., to draw more participants.
Feature local area artists with demonstrations, classes and displays, etc.
Send invite to leaders, private organizations, and customers.

@ 0o

Conduct various art “How to” clinics designed to interest the respective contest categories:
novice, accomplished, and youth. Schedule clinics to coincide with worldwide events or
holidays. Check out free resources available such as; Chase’s Calendar of Events (library) or Days
of the Year https://www.daysoftheyear.com/ Partner with ODR or information, tickets and
travel (ITT) to develop an outing to a nature area for painting, sketching etc.

h. Partner with the Library to host a writer; writers often do their own artwork in their books.

i. Hostan Open House “A Meet the Staff” tied to introducing various types of art.

j.  Co-host an event with the youth/teen centers, as well as community centers supporting the art

contest.

2016 TENTATIVE TIMELINE:

Ongoing Installations promote and host programs/events to support contest

Sep 2016 Announce/advertise the 2016 AF Art Contest (Installations and AFSVA)

Sep 2016 Collateral sent to installations

Nov 1-30, 2016 Participants upload images to MyAirForcelLife.com/arts

Jan 30, 2017 AFSVA announce winners and send Installation POCs the prizes for
presentation

Jan 30, 2017 Installation completes and submits an AAR on programs held to support
contest
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ArtsCrafts-Contest Rules.pdf
2016 AIR FORCE ART CONTEST OFFICIAL RULES

In order to enter this contest, participants must agree to these Official Rules. By entering this contest
participants agree to abide by these Official Rules.

ELIGIBILITY

Authorized patrons of Air Force (AF) Morale, Welfare, and Recreation (MWR) Programs (IAW AFI 34-101,
Air Force Morale, Welfare, and Recreation (MWR) Programs and use Eligibility) are eligible to participate in
Air Force Services Activity (AFSVA) contests.

a. Entrants in the Adult category must be at least 18 years old at the time of entry.

b. Entrantsin the Youth categories must be at least 6 years old, but not more than 17 years old, at the
time of entry. For Youth category participants, a legal parent or guardian must submit the entry on
behalf of the artist.

c. Force Support Squadron (FSS) Commanders, Civilian Leaders, and FSS marketing personnel may
enter the contest, but are NOT eligible to win prizes.

d. All eligibility requirements in these Official Rules must be met.
e. Prizes will be awarded to eligible participants.

f.  Any submission that does not meet all the requirements will be ineligible to win.

CATEGORIES

1. ADULT

a. Novice: Individuals whose art skills were not obtained through formal education leading to a
college credit or a college degree.

b. Accomplished: Individuals who obtained skills and knowledge through formal courses leading to a
credit in college or art schools, or received awards in professional competitions.

2. YOUTH

Art must be accomplished by youth that fall into one of the categories below.
a. Teens: Ages 13-17
b. Pre-Teens: Ages 9-12

c. Children: Ages 6-8
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JUDGING

a. Art experts will evaluate and assign a score to each entrant’s artwork based on impact, creativity,
and technical criteria. In the event that no entries are received, no prize will be awarded.
Determinations made by the judges are final and binding.

b. WINNER NOTIFICATION. Winners will be notified via the email address provided on the
submission. This is the only method of communication that will be used to notify winners. If a
winner does not respond to an email notification within three (3) calendar days or if
communication via email is otherwise unsuccessful, an alternate winner will be selected. The
winner is subject to, including without limitation, verification of eligibility, compliance with these
Official Rules.

c. All Entrants agree to be bound by these Official Rules and AFSVA will resolve tie breakers through
further review and collaboration.

PRIZES

a. Prizes will be awarded to the top three (3) winners in each category.
e First place - $300 Amazon gift card
e Second place - $200 Amazon gift card
e Third place - $100 Amazon gift card

b. Winners will receive an Amazon Gift Card presented by their installation Point of Contact (POC). If
the winner is under the age of 18, a parent or guardian must be present with the youth to accept
the prize. Acceptance of the prize grants the AF the right to use the winning submission in its
entirety for any publicity, advertising, and promotional purposes without compensation.

c. The winner must comply with all terms and condition set forth in these Official Rules. Winning is
contingent upon fulfilling all such requirements.

d. No entrant can win more than one prize.

SPONSOR

The contest is sponsored by Air Force Services Activity, 2261 Hughes Avenue, Suite 156, JBSA Lackland, TX
78236-9854, USA.

CONTEST PERIOD

Entries will be accepted Nov 1, 2016 at 8:00 AM U.S. Central Standard Time (CST) through Nov 30, 2016 at
11:59 PM U.S. Central Standard Time (CST)

Entrants are responsible for determining the corresponding time zone in their respective geographical

area.
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HOW TO ENTER

NO PURCHASE NECESSARY TO ENTER OR WIN. To enter the contest, visit
http://www.myairforcelife.com/arts/ during the Contest Period and follow the instructions for submitting
artwork.

Sponsor will not accept entries submitted via any other means. The entry must meet the “Requirements”
described below.

ART AND SUBMISSION REQUIREMENTS

By submitting an entry in the contest, regardless of country of entry, each entrant represents and warrants
that his or her art entries conform to these Official Rules and meet the following criteria.

a. Accepted Medium: The contest is open to all artists working in two dimensions art in painting and
drawing (i.e. oil, watercolor, acrylic, pastel, mixed media, gouache, egg tempera, pen and ink,
graphite, charcoal, colored pencils, scratch board, markers, and metal point. Digital art,
photography, or three-dimensional art such as sculpture, clay art, pottery, etc., will not be
accepted.

b. By submitting, entrant is guaranteeing the submission is original* and he/she holds rights to the
art in its entirety, and that it does not contain any copyright protected material that would require
the consent of any third party; and does not violate any copyright, trademark, publicity right,
privacy right, or any other right of any third party.

*All works must be original. “Original” means that the work must be composed firsthand from the
hand of a single artist.

c. The artwork must not have previously won in any competition of any kind.

For artwork based on reference photographs, eligibility demands that the artist must have taken
the photographs or have obtained written permission from the photographer.

e. Compositions based on published material or other artists’ work are NOT considered original and
are not eligible.

f.  Artwork that includes paintings or drawings of sculptures, statues, and other works of art will be
accepted as long as they do not constitute copyright infringement or fraud.

g. Artwork must not be obscene or libelous, must not contain defamatory or derogatory remarks,
must not use inappropriate language or slang, and must not violate any rights of any third party.
Any submission violating these guidelines will be disqualified from the competition.

h. Artwork must not contain any content, material, or element that displays any third party
advertising, slogan, logo, and trademark, or otherwise indicate a sponsorship or endorsement by a
third party, commercial entity or that is not within the spirit of the contest, as determined by
AFSVA, in its sole discretion.

i. Artwork must not be subject to any third party agreement(s) which may require Sponsor to pay
any sum of money to any person or entity as a result of its use or exploitation of the artwork or
rights therein.

j. Photograph of the artwork must be submitted to one of the categories that are set out on the
contest site.
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k. The caption must be complete and accurate, sufficient to convey the circumstances in which the
artwork was accomplished. Disguising or misrepresenting the origin of content is cause for
disqualification.

|.  Submissions may be used without restriction by AFSVA, including without limitation, rights to use
on the web, broadcast, and print reproduction for the purposes of advertising and publicity. AFSVA
may modify image to fit any specific media. If any person appearing in any artwork is under the age
of 18, the signature of a parent or legal guardian is required on each release.

LIMITATION OF LIABILITY

By entering this contest, all entrants agree to release, discharge, and hold harmless Sponsor and its
partners, affiliates, subsidiaries, advertising agencies, agents, and their employees, officers, directors, and
representatives from any claims, losses, and damages arising out of their participation in this Contest or any
Contest-related activities and the acceptance and use, misuse, or possession of any prize awarded
hereunder.

AFSVA is not responsible for any entries that are altered, defective, delayed, deleted, destroyed,
fraudulent, improperly accessed, inaccurate, incomplete, interrupted, invalid, late, lost, misrouted,
multiple, non-delivered, stolen, tampered with, unauthorized or unintelligible. AFSVA is not responsible

for lost, interrupted or unavailable network, server or other connections, miscommunications, failed
phone, computer hardware, software or telephone transmissions, technical failures, unauthorized human
intervention, traffic congestion, garbled or jumbled transmissions, undeliverable e-mails resulting from any
form of active or passive e-mail filtering, insufficient space in Entrant’s e-mail account to receive e-mail, or
other errors of any kind, whether due to electronic, mechanical or human error or other causes.

DISQUALIFICATION: AFSVA reserves the right to disqualify any entry submission for any reason in its sole
and absolute discretion. The decisions of the AFSVA with regard to the entrant eligibility, disqualification
and determination of winners shall be final and binding.

PRIVACY ACT STATEMENT:

PRIVACY ACT OF 1974 (5 U.S.C. 552a) Purpose: To contact winners participating in web contests featured
on www.myairforcelife.com and to add to the AFSVA and FSS customer database for email notification of
events, activities, and information. Routine Uses: This information will not be disclosed outside DoD.
Disclosure/Effects: Disclosure is voluntary; however, entrant cannot participate in this contest without
providing the contact information requested.

THE WINNER MUST COMPLY WITH ALL TERMS AND CONDITIONS SET FORTH IN THESE OFFICIAL RULES.
WINNING IS CONTINGENT UPON FULFILLING ALL SUCH REQUIREMENTS.

4|Page



http://www.myairforcelife.com/




image3.emf
ArtsCrafts-Contest-Po ster-22x28.jpg


ArtsCrafts-Contest-Poster-22x28.jpg
.com/artcontes

®
=
-
T
O
e
©
LL
=
<L
—
=
L

or more info v





image4.emf
ArtsCrafts-ArtContest -Facebook_472x392.jpg


ArtsCrafts-ArtContest-Facebook_472x392.jpg




image5.emf
ArtsCrafts-Contest-Ba nner-730x230.jpg


ArtsCrafts-Contest-Banner-730x230.jpg
FOR MORE INFO E COM/ARTCONTEST




image6.emf
ArtsCrafts-Social  Media Guide.pdf


ArtsCrafts-Social Media Guide.pdf
2016 AIR FORCE ART CONTEST

GENERAL BEST PRACTICES FOR UTILIZING SOCIAL MEDIA

TWITTER

Post length:
140 characters max, 75-100 best for re-tweeting purposes w/shortened link.
Post frequency:

Post 3-5 times a day using different variations of the tweets provided. Post at different times each day
during the hours of 0700 and 2200.

Example: Monday schedule 0730, 1015, 1525, 1745, 2110.

FACEBOOK

Post length:
250 characters max, 50-100 words best for engagement
Post frequency:

Post once daily using different variations of the posts provided. Post at different times each day.
Highest engagement is early afternoon (1300-1600).

Accompany all posts with an image to boost engagement.

Sample Posts
Before Submissions Open

TWITTER

The 2016 Air Force Art Contest is almost here! Learn more (link)
USAF art contest is about to open. Categories for all ages and skill levels (link)
2016 art contest is looking for entries from #USAF members and their families (link)

Show off your art skills! Novices and accomplished artists of all ages welcome to enter (link)
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FACEBOOK

We are looking for talented service members and their families to show off their art skills! (link)
Calling all artists! The 2016 Air Force Art Contest is almost here (link)

We are looking for novice and accomplished artists of all ages to compete for prizes in multiple
categories. (link)

Submissions open November 1-30 for the 2016 Air Force Art Contest (link)

GENERAL MESSAGING/EMAIL

We are looking for talented service members and their families to show off their art skills! The 2016 Air
Force Art Contest is open to all ages and includes categories for both novices and accomplished artists.
There are prizes for the top 3 winners in each category. Entries accepted November 1-30. Follow the link
to read the complete rules and enter (link).

Calling all artists! The 2016 Air Force Art Contest is almost here. We are looking for novice and
accomplished artists of all ages to compete for prizes in multiple categories. The top 3 in each category
get a prize! Click here for a complete list of rules and directions on how to enter (link). Entries will be
accepted November 1-30.

LONG FORM PRINT (E.G. FLYER)

The 2016 Air Force Art Contest is almost here!!

The United States Air Force is full of talented service and family members and we want to show off some
of that talent! Beginning November 1 thru November 30" we will accept electronic submissions of
original, two-dimensional fine art from both novice and accomplished artists. Active duty and retired
service members and their families are invited to participate. The contest is open to adults and children
ages 6-17. Prizes will be given to the top 3 winners in each category. For a complete list of rules and
instructions on how to enter go to myairforcelife.com/artcontest.

DURING SUBMISSIONS OPEN

TWITTER

The 2016 Air Force Art Contest is now accepting entries! (link)
USAF art contest is open for all ages and skill levels (link)
Don’t wait! Deadline to enter the 2016 #USAF art contest is Nov 30 (link)

Calling all artists! The 2016 Air Force Art Contest is open
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FACEBOOK

The 2016 Air Force Art Contest is now open! (link).

Novice and accomplished artists of all ages are welcome to participate in the 2016 Air Force Art Contest
(link).

We are looking for talented service members and their families to show off their art skills! (link)
Don’t wait! The deadline to enter the 2016 Air Force Art Contest is Nov 30 (link)

GENERAL/EMAIL

The 2016 Air Force Art Contest is now open! The contest is open to service members and their families.
Novice and accomplished artists of all ages are welcome to participate. There are prizes for the top 3
winners in each category. Entries accepted November 1-30. Follow the link to read the complete rules
and enter (link).

Calling all artists! The 2016 Air Force Art Contest is now open. Click here for a complete list of rules and
directions on how to enter (link). Entries will be accepted November 1-30.

LONG FORM PRINT (E.G. FLYER)
Call for entries!!

The 2016 Air Force Art Contest is now open. Now through midnight on November 30" we will accept
electronic submissions of original, two-dimensional fine art from our talented active duty and retired
service members and their families. Eligible art includes paintings and drawings in a variety of mediums.

The contest is open to adults and children ages 6-17 and includes categories for both novice and
accomplished artists. Prizes will be given to the top 3 winners in each category. For a complete list of
rules and instructions on how to enter go to myairforcelife.com/artscontest

Hurry! No late entries will be accepted. Submit yours today!

AFTER SUBMISSIONS CLOSE/WINNERS ANNOUNCED

TWITTER

Congratulations to the winners of the 2016 Air Force Art Contest! (link)

The #USAF showed off its art skills (link)

The 2016 #USAF art contest was a huge success! See the winning entries (link)
Proud to show off the winning entries of the 2016 Art Contest! (link)

FACEBOOK
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Congratulations to the winners of the 2016 Air Force Art Contest! (link) #USAF #ART #airforce
Thanks to all who entered the 2016 Air Force Art Contest. View the winners here (link).

So proud of our talented service members and their families who showed off their art skills! (link) #
Winners announced in the 2016 Air Force Art Contest! (link)

GENERAL/EMAIL

Thanks to everyone who entered the 2016 Air Force Art Contest! You showed how truly talented our
service members and families are and we can’t help but brag. View the gallery of entries and
congratulate our winners! (link)

Congratulations to the winners of the 2016 Air Force Art Contest! Who knew we had such a talented
bunch? Well, we did and we can’t help but brag! Check out the winners in each category and show your
support for our talented Air Force family (link).

Winners announced! We received over XX entries and it was tough to narrow it down, but we finally
have our top 3 for each category. Follow the link to view the winners (link).

LONG FORM PRINT (E.G. FLYER)
Winners Announced!

The 2016 Air Force Art Contest has officially come to a close and we have our winners. After receiving
over XX entries we faced a tough decision but were able to select our top 3 winners in each category.
Thank you to all who entered. You demonstrated how truly talented our Air Force Family is. We can’t
wait to do it again next year!

To view the winning entries go to myairforcelife.com/artscontest
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AFSVA CENTRAL PROGRAM//2016 AIR FORCE ART CONTEST

ABOUT:

The 2016 Air Force Art Contest is
designed to feature, highlight and
celebrate art created by Air Force
members and their families.

Artists will submit a photograph of their two-
dimensional (2D) painting or drawing on any
subject. The art is accepted in oil, watercolor,
acrylic, pastel, mixed media, gouache, egg
tempera, pen and ink; drawing media such as
graphite, charcoal, colored pencils, scratch
board, markers, and metal point. Artists may
enter up to three images of artwork.

EXCLUSIONS: For this contest digital art,
photography, or three-dimensional art such as
sculpture will not be accepted.

SUBMISSION PERIOD IS NOV 1-30

JUDGING

The Official AF Art Contest will be judged by
a panel of art experts. Judges will select 1st
through 3rd place for each category.

ELIGIBILITY
Authorized patrons of Air Force Morale, Welfare,

and Recreation programs (IAW AFl 34-101). See
Offical Rulesfor complete list)

CATEGORIES

ADULT DIVISIONS (MUST BE 18 YEARS OR
OLDER)

© Novice: Individuals whose art skills were
not obtained through formal education
leading to a college credit or a college
degree.

@ Accomplished: Individuals who obtained
skills and knowledge through formal courses
leading to a college credit or college degree.

YOUTH DIVISIONS
© Teens: 13-17
& Pre-teens: 9-12
& Children 6-8

PRIZES-AMAZON GIFT CARD

Prizes will be awarded to the top three
(8) winners in each category.

& First place prize - $300
& Second place prize - $200
& Third place prize - $100

NO PURCHASE NECESSARY TO ENTER OR WIN

To enter visit http://www.myairforcelife.com/
arts/ during the contest period and follow the
instructions for submitting photographs. Some
restrictions may apply.

2261 Hughes Ave,

Suite #156,

JBSA-Lackland, Texas 78236





AFSVA CENTRAL PROGRAM//2016 AIR FORCE ART CONTEST

MARKETING COLLATERAL MATERIALS
PRINTED ITEMS/SHIPPED TO MARKETING DEPARTMENTS
& Poster (22x28)
& Danglers (11x17)
& Counter Topper (9x12)
& Rack Brochure (4x9)

MARKETING DOWNLOAD

Available on Marketing Download:
https://www.usafservices.com/managers/marketing/downloadcentral.aspx

& Poster (22x28)

@ Digital Media e
;,# 2016 Air Force
#@ @

GRAPHIC EXAMPLE s

Approved artwork shown

is authorized for use in

local advertising.

DO NOT skew or alter in

any way. The artwork must be
scaled proportionally to
maintain consistency.

FLYER AND POSTER IMAGE

November 1-30

Categories Prizes

for adults & youth awarded in each category "%,

for more info visit MyAirForceLife.com/artcontest

Brought to you by Air Force Services

2261 Hughes Ave, Suite #156, UJBSA-Lackland, Texas 78236





2016 AIR FORCE ART CONTEST

DIGITAL MEDIA . _
Bih £
FACEBOOK AD o0167Air

(472 X 392)

BANNER 730 X 230

. :'gi

November 1-30 g FOR MORE INFO VISIT AIRFORGELIFE.COM/ARTCONTEST

2261 Hughes Ave, Suite #156, UJBSA-Lackland, Texas 78236
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