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Frenzy Exit Survey Implementation Guide

We would like your help in capturing customer feedback about the Family Frenzy event using a “Quick Pulse” exit survey.  We are providing you tools that will allow you to gather customer opinions on the program; the survey contains five customer feedback questions.

Items provided (all on Download Central):

· Survey Poster / Flyer Template
· Implementation Guide
· Handout Cards small / medium with survey information
· Social Media blurbs

Survey flyers, posters and handouts have a QR code, which attendees can scan in order to take the survey on the spot (ideal), or they can type in the URL to go to the website.  URL will also be posted on social media for attendees to access after the event.

Steps to take:

Activity Manager or designee:

1)  Post flyers / posters where participants will see them easily upon exiting the venue.

2)  Print out enough handout cards to distribute to at least 50% of the attendees aged 18 and over.

3)  Before the event starts, announce to participants that there will be a customer feedback survey available for them to take afterward.  Suggested verbiage:
[bookmark: _GoBack]“We want to know how you feel about this event.  You will find a link and QR code posted in the club that will take you to a survey where you can give us your feedback.  We want to know!”

4)  Distribute handout cards to participants, preferably during event or at exit from venue.

5)  At end of event or as participants exit, have staff members verbally remind participants of the survey and encourage them to take it.  Suggested verbiage:
“Remember, we want to know how you feel about this event.  Please take a card or scan a QR code from a flyer/poster and let us know.”
 
Marketing Manager or Designee:

Social media posts after the event: 
· Facebook:  “Did you attend the Air Force Clubs Family Frenzy movie?  Go to http://bit.ly/1TKKinw and tell us what you think!”
· Twitter post: #AFFamilyFrenzy “Yesterday were you at Air Force Clubs Family Frenzy movie?  Tell us what you think!  http://bit.ly/1TKKinw” 

Short URL links may not work on all installation .mil domains, if that is the case at your installation (suggest you test them before advertising), use the long links instead.

Short URL:  http://bit.ly/1TKKinw
Long URL:  http://www.surveygizmo.com/s3/2745915/Family-Frenzy

Any questions or issues with the survey may be emailed to the Air Force Services Survey inbox at:  AFSVA.SVKS@us.af.mil

Thank you for your help.  Office of Strategic Marketing, Marketing Research Section
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