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Key Facts:

· Air Force Entertainment continues to provide installations with no-cost quality entertainment
· Your base is one of 15 that will host GIs of Comedy
· No stranger to the military, GI’s of Comedy troupe is made up of military veterans who pride themselves in giving back to the military
· GI’s of Comedy have performed a numerous AF installations, executing “clean” adult situation comedy shows
· GI’s comedians relate to military life as good or better than any other entertainment group
· Specialized performances for military people
KEY AUDIENCES:  
· Multiple market segments enjoy this brand of comedy 
· Primary: Males ages 25-34 have indicated I high desire to see comedians (primary audience)
· Married accompanied have shown a high preference for comedians (secondary audience)
· Tertiary: As the comedians are veterans, career Air Force people should also enjoy the show

Key Messages:


GIs of Comedy: Great opportunity to experience a comedy performance not readily available on the economy. This is a specialized performance for military people, by people who have worn the uniform. 
Implementation/Action

· Receive/distribute marketing materials to appropriate FSS facilities by 15 Dec
· Installation leadership encourage Airmen to participate
· Actively promote throughout FSS media, e.g. Websites, Facebook, Twitter, Text Messages, etc.
· Appeal to civilian market segments should appear as base entry signage, posters and magazines
· Installations are asked to complete an after action survey
   
For Managers:


· Comedy Tour collateral materials available at: https://www.usafservices.com/Managers/Marketing/DownloadCentral.aspx
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