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HQ AFSVA MARKETING PLAN
Deployment Respite Support (PLAYpass Program)
Families and Single Airmen 
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Part 1 –
Marketing – Deployment Respite Support Initiative
)	
[bookmark: _Toc286844988]Program Goals   
To provide deployed-affected Single Airmen and Air Force families respite from the challenges of deployment
To offer members the opportunity to reintegrate and reunite through MWR-focused social, recreational, fitness and learning programs upon their return 
[bookmark: _Toc286844989]Timeline:  The overall program will launch early 2011 and run through 30 Sep 2011
Target Market:  Deployed – affected Single Airmen and families of deployed Air Force members 
[bookmark: _Toc286844990]Theme/Slogan:   PLAYpass…Get out and play!  
Proper Usage of Name:  PLAYpass is always capital PLAY and pass in lower case as shown PLAYpass
[bookmark: _Toc286844991]Strategy:  Provide families and single airmen a variety of free/discounted community programs and services during the deployment and upon return of the deployed member
[bookmark: _Toc286844992]Program Concept:  Installations are provided “PLAYpass cards” for distribution to eligible members.  These cards contain a pre-numbered code, called a “pass–code” serves as unique identifier for each Family/Single Airman

[bookmark: _Toc286844993]Process Overview:  
1. Eligible customers should take a copy of their or the sponsor’s orders to designated location.  (This will probably be the A&FRC)
2. Customers are issued their PLAYpass card(s).
3. The card is then registered on the www.myairforcelife.com site at the time of issuance 
4.  The card is ready for use.   Customers go to participating facilities to apply discounts to appropriate programs.  
5. Activities accept the card following accounting procedures
See MyAirForceLife.com for complete listing of rules
[bookmark: _Toc286844994]Future Marketing Opportunities 
PLAYpass card holders are encouraged to opt-in at the time of online card registration, to receive future PLAYpass communications using the MyAirForceLife.com e-mailer program.  
· Marketing Director’s still have access to this information at MyAirForceLife.   www.myairforcelife.com/admin  If new access is required contact: Linda.Weston@us.af.mil or Carol.Sudy.1@us.af.mil


	 (
Collateral Marketing Materials
)Marketing Deliverables
	General Information
	Delivery/Source

	INSTRUCTIONS AND DOWNLOABLE ART
	Downloadable graphics available to include instructions, guidance, FAQ’s posters, etc.

	DELIVERY:  Downloadable from 
https://mil.afsv.net/MKT/05downloads.htm
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Family PLAYpass Card – 
PRE NUMBERED CARDS 
ISSUED TO:  Families of deployed members (1 Yellow card per family)
If children are in the family a Youth Card is also provided 


	DELIVERY:  Cards will be directly shipped from printer.  THESE ARE CONTROLLED ITEMS AND WILL REQUIRE INVENTORY AND SIGNATURE UPON RECEIPT!
DISTRIBUTION:  For Issuing office

	[image: final Family & Youth Card.jpg][image: final Family & Youth Card.jpg] 
	Family YOUTH PLAYpass Card 
NOT pre-numbered  
Cards are numbered with sharpies when issued using the FAMILY PLAYpass card number (Yellow card #)
(1 Red card per family if children in family)





	DELIVERY:  Cards will be directly shipped from printer.  THESE ARE CONTROLLED ITEMS AND WILL REQUIRE INVENTORY AND SIGNATURE UPON RECEIPT!!
DISTRIBUTION:  For Issuing office
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	Single PLAYpass Card – 
PRE NUMBERED CARDS 
ISSUED TO: Single Airmen upon return from deployment (1 Tan Card)

	DELIVERY:  Cards will be directly shipped from printer.  THESE ARE CONTROLLED ITEMS AND WILL REQUIRE INVENTORY AND SIGNATURE UPON RECEIPT!!
DISTRIBUTION:  For Issuing office
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	PLAYpass Card holders used to hold cards.  FOR ISSUING OFFICE
	DELIVERY:  Holders will be directly shipped from printer
DISTRIBUTION:  For Issuing office
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	PLAYpass RACK CARD DISPLAY HOLDER used on counters for casual pick up.  Includes 2 mounted acrylic holders and double sided rack cards.  Rack cards 
	DELIVERY:  Holders will be directly shipped from printer
DISTRIBUTION:  KEY LOCATIONS with traffic and the issuing office

	[image: ]
	PLAYpass CASHIER CELLO BUTTON Worn by front counter staff at the activities that accept PLAYpass

ACCOMPANIED BY CASHIER “SMART SHEET” to help customer facing staff, cashiers, etc. have basic information available.  

	DELIVERY:  Will be directly shipped from printer
DISTRIBUTION:  Facilities that accept the PLAYpass:  Primary locations: CDC, Youth Programs, Community Center, Bowling, Golf, ITT, ODR, Arts and Crafts.  May also be sent to Fitness Centers if Fitness classes have fees.  

Food operations should be exempt as food/beverages cannot be paid for with PLAYpass funds

	
	ITEM:  SHARPIES 
125 per base

USE:  FOR CASHIERS and PLAYpass issuing offices to write on the front and the back of the card.  Cashiers need the sharpies to mark off coupon blocks as they are used.
	DELIVERY:  Will be directly shipped from printer

DISTRIBUTION:  ISSUE Sharpies to the office responsible for issuing the cards AND facilities that accept the PLAYpass:  Primary locations: CDC, Youth Programs, Community Center, Bowling, Golf, ITT, ODR, Arts and Crafts.  May also be sent to Fitness Centers if Fitness classes have fees. 

	
	ITEM:  DOOR CLINGS

USE:  To identify facilities accepting PLAYpass cards.
	DELIVERY:  Will be directly shipped from printer

DISTRIBUTION:  ISSUE to facilities that accept the PLAYpass:  Primary locations: CDC, Youth Programs, Community Center, Bowling, Golf, ITT, ODR, Arts and Crafts.  May also be sent to Fitness Centers if Fitness classes have fees.  
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	ITEM:  USE IT HERE ACRYLIC COUNTER INSERT DISPLAYS (ACTIVITY SPECIFIC)  
USE:  Counter displays to remind customers to use their PLAYpass at their location.  Activity can print and insert their specific information.

ART IS CUSTOMIZABLE AND PRINTED AT BASE LEVEL - 
	DELIVERY:  ACRYLIC HOLDERS will be directly shipped from printer
BASE MARKETING is responsible to customize the information for each activity.  The items each activity offers that is eligible for PLAYpass discount should be entered under the appropriate category.  LEARN to PLAY – (classes of all types) etc.  
Print and delivery with acrylic holders to the activities that accept PLAYpass
DELIVERY:  Art is downloadable only
DISTRIBUTION:  Deliver to appropriate facility
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	ITEM:  POSTERS  

USE:  For posting throughout the installation  creating PLAYpass awareness
	DELIVERY:  Will be directly shipped from printer

DISTRIBUTION:  Deliver for display throughout the base.  BX, Commissary, Medical Clinics, JA, etc.



Generic Press Release

The new PLAYpass Program will provide deployed-affected Single Airmen and Air Force families respite from the challenges of deployment.   In continuing efforts to build a resilient force, Single Airmen returning from deployment and families of deployed members can receive special discounts and rewards to help make their deployment easier.

The new PLAYpass card replaces the DePLAYment program offered during the Year of the Air Force Family and has been expanded to provide deployment respite support for not only deployed-affected families but also support for returning Single Airmen.  PLAYpass offers discount cards that provide members and their eligible family members the opportunity to participate in Air Force Force Support Squadron programs for free or at a reduced cost.  The program will kick off in late May and run through Dec 2011.

Installations will distribute PLAYpass cards pre-printed with specific dollar value coupon blocks that can be applied to the specified programs offered at each participating location. Each card is valued in excess of $500.

The PLAYpass card may be picked up at ______(location)____________ starting ____(date)_______.  For more information or to find out if you are eligible for a PLAYpass, visit www.MyAirForceLife.com. 








 (
SOURCES AND CONTACTS
)
Websites:
· Public
· Services/FSS website:  www.myairforcelife.com 
· Internal: 
· PLAYpass Digital Marketing Materials (DOWNLOAD CENTRAL): https://mil.afsv.net/MKT/05downloads.htm

Marketing Support: For additional information or materials: 
HQ Air Force Services Agency
             Primary Email Address:  AFSVA.SVK.PLAYPASS@US.AF.MIL

	Additional Contact Information:
Linda.Weston@us.af.mil      DSN: 969-7509 or Comm Phone:  210-395-7509
Carol.Sudy.1@us.af.mil        DSN: 969-7483 or Comm Phone:  210-395-7483


	7
	  2 March 2011



image3.jpeg
PLAYpass .oy,

St

aes o [ s

I -
$100

e [

i mlesle

EAIENED

| s





image4.jpeg




image5.jpeg




image6.jpeg




image7.jpeg
Gotg atomaacen

PLAYpass # 5

ECI
I
o

T [

St [ |

o [ [

e




image8.jpeg
i@;#@





image9.emf

image10.jpeg
( g[:' ouT
\ Z ) ANDPIRY!
=/





image11.jpeg




image12.jpeg
@=rm





image13.jpeg




image1.emf

image2.jpeg
Use Your PLAYpass Card at activities
and programs across your base!

Learn to PLAY — Save hundreds with discounts in recreational and life skill classes such as
dance, music, karate, scuba, learn to fly, fitness and more!

Enjoy Recreational Activities — Super discounts on recreational programs and events at
your Bowling Center, Golf Course, Aero Club, Outdoor Recreation, Arts & Crafts,
Fitness Centers and more!

Take Day Trips — Check out the great day trips at your IT&T or Outdoor Recreation Centers

Get in the Swim - Get a family pool pass at a discount and learn how to stay safe
in the water while having fun!

MyAirForcelLife.com Q!

ET OUT AND PLAY!

O, . :
Opportunities may vary per base and are subject to availability \’/ G (0] t (@) M y A Ir F orce L | fe .com





